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DANEROLLES
Writer,  co-director,  director of photography and editor on 
4 seasonal hero films with various social cutdowns. Launching in
the Nordic countries 2021/2022.

PUCK ARABIA
Lead Film Editor,  Motion Graphic Designer,  Still  Photographer &
Music Composer on set in Dubai March 2020. Final delivery over
640 creative assets as part of a huge digital marketing strategy.

ARLA  
Sustainability campaign 2019: Full  take-over of Nørreport st.  with
print and digital.  Produced all  fi lm, photos and motion graphics for
the project -  incl.  SoMe assets & Online TV commercials.
China traceability project:  Produced the case film and motion
graphics for Arla's CEO Peder Tuborgh.
Photographed and produced Arla Milk "24" milk carton 2020     
Produced the big truck design and photo for Arla's new 100% Bio-
gas trucks which are currently seen around Copenhagen.
Produced over 100 digital ads for Arla's SoMe channels & TV
bumpers.

ALK
Part of the concept & direction team for Klarify's new brand
platform "Unleash Your Full  Potential" My responsabilities was
Director of Photography, drone photographer and co-director of
the Hero film and producer of various SoMe cutdowns.
Produced App Store and Google Play film and adds for their app
Klarify,  including the film recordings and motion graphics.
Produced Klarify.me hero consumer film & many SoMe cutdowns.
Pack shots of their product series.
Developed creative concepts for marketing campaigns.

GRUNDFOS
Filmed and produced internal film of the "Time to Pioneer" summit
in Copenhagen 2019, with a very happy client after final delivery.

COLOPLAST
Filmed and produced internal film for a new and important product.
Filmed & produced two hero films for a new product line launching
2022

HAVNEHOLMEN - ÅRHUS
Lead film production & direction.
Produced all  SoMe films & Motion Graphics & still  photography.

F R E E L A N C E  W O R K

G R E E N M I N D  A / S
M A R K E T I N G  D E P T .  |    J A N  2 0 1 9   -   C U R R E N T

Filmed & Produced two hero films (2019+2020) with various SoMe
cutdowns. The 2019 edition made it 4 months as a cinema commercial
in Danish theaters.

Brand consultancy for their transformation from iRep.dk to
Greenmind.dk

I also wrote and recorded the piano music for the film.

P R O F I L E  
 

I ’ m  a  m u l t i - c r e a t i v e  s t o r y t e l l e r  &  a  v i s u a l
c o m m u n i c a t o r .   C o l l e a g u e s  c a l l  m e  a  h y b r i d .  

 
F i l m ,  m o t i o n  g r a p h i c s ,  p h o t o g r a p h y  &

c o m m u n i c a t i o n s  i s  m y  a r e a  o f  e x p e r t i s e .
 

T h e  t a s k  o f  f i n d i n g  t h e  g r e a t  e m o t i o n a l  s t o r y
a s  w e l l  a s  t h e  b e s t  a n d  m o s t  a g i l e  w a y  t o  t e l l

i t  i s  w h e r e  I  t h r i v e  t h e  m o s t .  
 

I ’ m  t h e  t e a m  p l a y e r  w h o  l o v e s  t h e  g a m e  a n d
p a s s e s  t h e  b a l l  w h e n  n e e d e d ,  b u t  w o n ’ t  t a k e
m y  e y e s  o f f  t h e  b a l l  u n t i l  t h e  g o a l  i s  s c o r e d .  

 
I ’ m  a  " d i g i - w i z "  w h o  h a v e  b e e n  i m m e r s e d

i n t o  c o m p u t e r s  m y  w h o l e  l i f e .  
I  l o v e  e x p l o r i n g  s o f t w a r e  t o  d i s c o v e r  n e w

t o o l s  I  c a n  u s e  i n  m y  c r e a t i v i t y .
 

I  a m  a  p r o b l e m  s o l v e r  w h o  a l w a y s  f i n d s  a
w a y  t o  f i x  a n y  p r o b l e m ,  w h e t h e r  i t ' s  a n a l o g

o r  d i g i t a l .  M y  c r e a t i v e  m i n d s e t  c o m b i n e d
w i t h  m y  e y e  f o r  d e t a i l s  h e l p  m e  s o l v i n g

i s s u e s ,  e v e n  t h e  t o u g h  o n e s .   
 

I  o f t e n  u s e  m y  s e n s e  o f  h u m o r  a s  a  t o o l  o f
c r e a t i v i t y ,  a n d  I  b e l i e v e  t h a t  i t  i s  i n  t h e

m o m e n t a r i l y  a n d  a u t h e n t i c  b u r s t  o f  h u m o r ,
w e  o f t e n  f i n d  t h e  m o s t  o r i g i n a l

a n d  s i m p l e s t  o f  i d e a s .

http://www.linkedin.com/in/thorbjornfessel


E D U C A T I O N

B A  V I S U A L  C O M M U N I C A T I O N  W I T H  M A J O R  I N  P H O T O G R A P H I C  
C O M M U N I C A T I O N S
D A N I S H  S C H O O L  O F  M E D I A  A N D  J O U R N A L I S M    |    2 0 1 2  -  2 0 1 5
C O R P O R A T E  B R A N D I N G ,  C O M M U N I C A T I O N ,  V I S U A L  I D E N T I T Y ,   I D E A  
G E N E R A T I O N  &   I N N O V A T I O N .

Moving images:  storyboard, storytelling,  sound and music editing,
software, production flow, documentary. 

Directing models,  software, graphic rhetoric,  post-process.

Det Grønne Klistermærke" (documentary currently used by
"Hjerneforeningen" and "Foreningen for Hjerneskadede".

Stil l  photography:  genres,  advanced lighting, photo editing, 

Example of fi lm projects:    Coca Cola commercial and the documentary"

C O M M E R C I A L  P H O T O G R A P H Y  &  F I L M  P R O D U C T I O N

C A R L S B E R G ,  T U B O R G  &  S O M E R B Y  C I D E R
I N H O U S E  N E W S  B U R E A U    |    A U G  2 0 1 5   -  A U G  2 0 1 8

Key asset of the creative team as concept & visual developer for the
digital campaign.   
Coordinated and managed the pre-production, locations, gears
and assistants.
Executed and produced the concepts on location and in studio.

Produced some of the visual content for Somersby Cider with the
agency 'Robert/Boisen & Like-minded' for the brand identity with the
characters known from the Somersby TVC.

K Ø B E N H A V N S  K O M M U N E
C O M M U N I C A T I O N  D E P A R T M E N T    |    J U N  2 0 1 7    -   D E C  2 0 2 0

"Anti-Pickpockets".  
Concept development & production as director,  cinemagrapher & post-
process editor.
Filmed and produced burglary awareness campaign "Securing Homes
Against Theft" with Københavns Politi .  
Produced the film of the new Papirøen "Christiansholm" for Nordea
Fonden and Københavns Kommune incl.  interviews with the architects
and stakeholders.

Part of a team developing visual concept for the digital campaigns: 

M U S I C  C O M P O S E R ,  P R O D U C E R   &  S O U N D  E N G I N E E R
C O M M E R C I A L  P R O D U C T I O N S  |   J U N  2 0 1 5    -   C U R R E N T

P a r t  o f  c a m p a i g n s  e . g .  " I f  C a r l s b e r g  d i d  R e i n d e e r " ,   " E U R O  2 0 1 6 "   " C a r l s b e r g  
M o v e m b e r "  w i t h  t h e  f o l l o w i n g  r e s p o n s i b i l i t i e s :

Remix of title music for "Atcore" film production.
Music Creative Lead at ADNUVO:

Voice recording, stock music remix and finalization of audio.
Recording of sound FX on film set for use in productions.

C O M M U N I C A T I O N

Marketing :  target group theory & recipient oriented communication, 
strategic planning of visual identity,  analysis of existing market,  media 
applications, idea generation & concept development, understanding of 
images, styles & genres within advertising, social media formats & 
strategy.
Entrepreneurship and development of innovative concepts.
Insight into the potential and correct use of different media (including 
ambient media).

V O L U N T A R Y  W O R K

Provided vulnerable families with free portraits and prints for Christmas.
Gave me the opportunity to bring joy, smiles and savable memories to
families while doing what I  love.

" H E L P  P O R T R A I T "  
  C O P E N H A G E N   |   C H R I S T M A S  2 0 1 3

t h o r b j o r n f e s s e l . c o m
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2 0 1 8  S H O W R E E L

http://thorbjornfessel.com/
https://goo.gl/V2oBic


L A N G U A G E S
D A N I S H
M O T H E R  T O N G U E

O T H E R

E N G L I S H
P R O F E S S I O N A L  P R O F I C I E N C Y

FUN FACTS

FAVORITE QUOTE

I ' m  p r o d u c i n g  e l e c t r o n i c  m u s i c  o n
a  p r o f e s s i o n a l  l e v e l  w i t h  g r e a t  j o y
a n d  f i e r y  c r e a t i v i t y .

A s  a  l i t t l e  b o y  I  w a n t e d  t o  b e  a n
A s t r o n a u t .

I  p l a y  b a s k e t b a l l  t w o  t i m e s  a  w e e k
a t  Ø r s t a d  S i l v e r b a c k s  b a s k e t  c l u b .

I  l o v e  e x p l o r i n g  m o u n t a i n s  a s
m u c h  a s  I  l o v e  s w i m m i n g  a n d  f r e e -
d i v i n g .  O f t e n  w i t h  m y  c a m e r a s  a n d
d r o n e s  a t  m y  s i d e .

I  l o v e  u s i n g  h u m o r  a n d  s e e  p e o p l e
l a u g h  a n d  h a v e  a  g o o d  t i m e .

" T h e  s h o r t e s t  d i s t a n c e  b e t w e e n
t w o  p e o p l e   i s  a  s m i l e "

 - V i c t o r  B o r g e
A W A R D S  &  R E S U L T S

C A N O N  M I S S I O N E N
C A N O N  E U R O P E A N  P H O T O  C O N T E S T     |    A P R   -  A U G   2 0 0 8

W o n  1 ' s t  p r i z e  i n  t h e  D a n i s h  p o r t r a i t  c a t e g o r y  w i t h  m y  C u b a n
p o r t r a i t  " S o n  o f  C i e n f u e g o s  I I " .

F R I V I L L I G  F E S T I V A L
P O S T E R  D E S I G N  C O N T E S T    |  C O P E N H A G E N   O C T  2 0 0 9

W o n  1 ' s t  p r i z e  i n  p o s t e r  d e s i g n  c o m p e t i t i o n   f o r  C o p e n h a g e n
V o l u n t a r y  F e s t i v a l .

Final Cut Pro (pro level)
Davinci Resolve (pro level)
Blender 3D (novice level)
Ableton Live (digital audio workstation) (pro level)

I T  S K I L L S

A D O B E  C R E A T I V E  S U I T E

Photoshop (pro level)
Adobe Lightroom (pro level)
Illustrator (experienced level)
Premiere Pro (pro level)
After Effects (pro level)

K A M E R A H U S E T
P U B L I C  P H O T O  C O N T E S T    |  C O P E N H A G E N   O C T  2 0 1 3

W o n  1 ' s t  p r i z e  i n  s p r i n g  t h e m e d  p h o t o  c o n t e s t .

C O P E N H A G E N  P H O T O  F E S T I V A L
F E A T U R E D   |  C O P E N H A G E N  

F e a t u r e d  i n  e x h i b i t i o n  a t  C a r l s b e r g  C i t y ,  O c t  2 0 1 4 .
F e a t u r e d  i n  p r i m a r y  e x h i b i t i o n  a t  R o s k i l d e  R o c k  M u s e u m  
' R a g n a r o c k '   a n d  i n  t h e  e x h i b i t i o n  p h o t o  b o o k ,  O c t  2 0 1 6 .

P O P U L A R  P H O T O  M A G A Z I N E
I N T E R N A T I O N A L  P H O T O  C O N T E S T   |  U S A   M A Y  2 0 1 6

W o n  1 ' s t  p r i z e  i n  m a j o r  p h o t o  c o n t e s t  " F l o w e r i n g  T r e e s "  a n d
p u b l i s h e d  i n  m o r e  t h a n  5 0 0 . 0 0 0  p r i n t e d  c o p i e s  w o r l d  w i d e .

A L T  F O R  D A M E R N E  M A G A Z I N E
F E A T U R E D   |  C O P E N H A G E N   2 0 1 5

P u b l i s h e d  i n  p r i n t  m i d s e c t i o n  w i t h  3  p a g e s  o f  w e d d i n g  p h o t o g r a p h y .

P L E X U S  K B H
R E D  C R O S S  Y O U T H   |   C H R I S T M A S  2 0 1 9 - C U R R E N T

Helping to provide and maintain a free and safe house for vulnerable
young people of Copenhagen for them to meet and socialize.  The users
are called "Plexers" and most of them are diagnosed young people with
social disabilities.  The initiative is helping to reduce the rising amount
of lonely young people in our society.


